CROSSING
BORDERS

For luminaire tounder Nasir Kassamali,

some of Salone del Mobile
Milan's fop experiences were 1o
be found outside the fairgrounds

As told to Drew Limsky
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This was my 43rd year at the fair, In years past,

if you left the fairgrounds, there was very little
activity, Now, there's a lot more. If you were to
visit everything outside and inside the fair, it
would take you 54 days. The growth has come
from the fact that the participating fashion
brands and all the car companies now clearly
understand thar they have an audience
Anather thing I can say that has changed
it that some brands are taking more risks
beyond simply changing the color of a cabiner
ot introducing a chair with arms thar didn't
have arms the year before. Still, the model—
bringing prototypes and merchandise to the
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fair—is the same. | would like to see more
disruption, more thinking about the future, in
the way that Uber and Airbnb have disrupted
their industrics

The best installations were done by the
Japanese. Takeo (takeo.co.jp), a paper company
from Japan, mounted an unbelievable
installation called Subtle; the Japanese revere
paper because the tree is original. And
Nendo's (nendo.jp) display, 50 Manga Chain,
located outside the fair in a historic cloister,
was unbelievable. He created the chairs for
New York gallery Fricdman Benda. Each

chair reflected an aspectof  conminuen..
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and cartooning. Another great installation
was what Sou Fujimoto (sou-fujimoto.net)
created for COS, a fashion house owned
by H&M. Held in Cinema Arti, a theater
built in the 19305, it was a light and sound
cxperience ..ll'lt‘d 1"-77(‘1! ﬂlf-i'.lg.;n"_

Last year Cassina (cassina.com)
appointed Patricia Urquiola as an
direcror to improve the brand’s image,
and in one year, Patricia has done an
incredible job. Cassina's stands are
usually the same as everyone else’s
stands, so the first thing she did was
inaugurare the stand to make it a piece of
architecture, Typically the stand s a box,
but she built it with concrete bricks [and)
made it \cc.ﬂ]:nugh Called ”rr_g;.*u rl'f..’.‘"'r
Future, It contained pieces by Philippe
Starck, Piero Lissoni and Zaha Hadid
There was a question of how Patricia
would maintain the heritage of Cassina
and she showed that she could.

Patricia made the brand current:
she is a disruptor. A brand can't play the

same old tune. They have to collaborare
with the best designers and architects,
and focus on their core competencies—as
Bofh and B&B ltalia have done, and
as Cassina is doing with Patricia. She
considers me a mentor—we've done
many exhibitions with hes

Bagla Lepti (paolalenti.it) was also
very impressive and has been extremely
consistent over the last 10 years. The
whole idea for them is not to be in the
fair and not to be in a showroom. They've
always taken a monastery-—this year it
was the Chiostri dell'Umanitaria—and
every year their challenge is (o do it better
than the previous year, They imported
Sicilian food, Sicilian wine and 500
Sicilian trees, The scent came from the
flowers on the trees, If vou were to clock
i, I m suic vou “'\"ll!{i I||'|l1 ‘h.lt I'Jl!l
person spent more than an hour there. It's
abour hcmg al Illr fﬂlcil(:n! ufur.mn;: a
unique experience. They recognize that
this is an experiential marker that's best
if done from the heart, »
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“IF YOU WERE TO VISIT EVERYTHING
OUTSIDE AND INSIDE THE FAIR, IT WOULD
TAKE YOU 54 DAYS.” -NASIR KASSAMAU
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